
Your Resource for Natural Living

Healthy
Beginnings
Life’s a journey. Make it a healthy one.®

Healthy Beginnings is printed on recycled newsprint with soy-based ink since August 2006 

lifestyle magazine

REACH YOUR 
TARGET AUDIENCE 

affluent 
health conscious

smart buyers

ENGAGE 
an intellectually  

curious readership

ARTICLE/ADVERTISING  
opportunities

BROAD DISTRIBUTION 
print, web, social media

Reasons to Advertise in



BROAD DISTRIBUTION

With over 32 years in successful 
advertising, marketing, sales 
and publishing, I created 
Healthy Beginnings Magazine 
by marrying my passion and 
knowledge of natural health 

with my expertise in growing businesses’ client base. 
My purpose in creating Healthy Beginnings Magazine 
is to inform and educate an intellectual, curious and 
buying audience of the latest facts and trends in living 
a holistic lifestyle.
 
HB attracts readers who are affluent, educated and 
intelligent trendsetters, who are actively seeking 
products and services that will improve, maintain and 
restore their overall wellbeing. They are willing to invest 
in therapies and products that promote a purposeful 
healthy lifestyle. HB readers are value-oriented. They 
are not driven by insurance; they are used to paying 
out-of-pocket. 

HB readers are educated, career-minded and 
environmentally concerned for their indoor and 
outdoor ecosystems. They are a diverse, multi-cultural 
population, predominately women ranging from their 
late twenties to early seventies, with household incomes 
in excess of $100,000. 

Many businesses face the same challenges, getting their 
advertising message in front of the right target audience. 
Even then, it is hard to explain the benefits of their 
product. By allowing advertisers to craft articles that are 
thought provoking, and stimulating to read (advertising 
and writing guidelines apply), a seed is planted, and 
a need often created for our readers to seek out our 
advertisers.

HB’s unique advertising business model combines 
creative and directional advertising in an educational 
format. We do this in our print medium, on our website, 
and by engaging audiences via our social media-sphere. 
This benefits you – the advertiser – with editorial space 
to educate, which gives you increased value for your 
advertising dollar.
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•Reno

•Carson City
•Tahoe City

•Truckee

•South Tahoe

•Incline Village
Grass Valley •

•Gardnerville
•Minden

•Sparks
•Fernley

•Fallon

Nevada City •

•Auburn

•Quincy
•Portola

$34 BILLION alternative health care  

market in a TRILLION DOLLAR  
health industry*

Invest in HB Magazine to grow your 
market share of clientele and capital  
in a trusted, cutting-edge publication.

Print distribution area

* Associated Press

An additional $20 Billion a 
year is spent on weight loss 

products alone.

Supplements, Nonvitamin, Nonmineral
43.7% / $14.9 Billion

Relaxation Techniques
0.6% / $204 Million

Homeopathic Medicine
8.7% / $3 Billion

Tai Chi, Qigong, Yoga, Pilates Classes
12% / $4 Billion

Practitioner Costs
35.3% / $12 Billion

TAP INTO THE



“I am the Health and Safety Supervisor for the Reno 
UPS facility. I have seen your publication in the 
last year. I have found it to be very informative and 
provide excellent recourses for people to use. My 
responsibilities are to drive the Wellness portion of our 
Comprehensive Health and Safety Process. I would 
like to make this publication available to the one 
thousand employees who arrive to this facility every 
day. A monthly drop off to the guard shack would be 
fine to facilitate your delivery schedule.” 

– Brian Ezell, Reno CHSP Supervisor

“Healthy Beginnings is a visually beautiful magazine 
and intellectually stimulating. I really look forward to 
every new issue and financially support, regularly, just 
under 10 or so businesses that advertise with you. I only 
knew they were there, existed, because they advertize 
in Healthy Beginnings. I love the articles explaining 
different issues relating to the businesses as well. I buy 
the books recommended in the articles too. It’s all so 
interesting” 

– Yolanda Mason, Reno, NV

“I like all the different things, new things to try, all the 
different ways to improve your health. I like the new 
technologies coming out, the healthy recipes and all 
the resources.” 

– Vicki Stromland, Sacramento Reader

“I’d like to thank you for the excellent information I’ve 
found on hbmag.com; it’s always a great pleasure to 
read your articles and I have subsequently become a 
loyal reader.” 

– Millie Bruce, Banffshire, Scotland

READER COMMENTS

BOOK REVIEW

ADVERTISERS GET RESULTS

RENO INTEGRATIVE MEDICAL CENTER
“I want to thank you for the wonderful personal service 
you offer in helping us with our HB advertising. Because 
of the newsbrief, in August’s issue, we attracted at least 
20 people* to our clinic’s HCG diet program. We are 
suddenly “on the map!” 
*These 20 clients are paying $800-900 per month out-
of-pocket for RIMC’s services.

“Dawn, I received more phone calls about the liver 
& gallbladder flush than any book review I’ve ever 
written. These people were desperate. Some had 
Hepatitis C and had detailed questions about whether 
or not the flush would help them. I referred them to the 
Gerber Medical Clinic so they could talk to an RN or 
Dr. Gerber himself. I figured they would know. 

All callers had conventional MD’s whom they were 
afraid to ask about the flush or were reluctant. Some 
thought I wrote the book (which is the case with a lot of 
people who call). I just refer them to Barnes & Noble, 
Borders or Amazon. About half are not computer 
users, so they don’t have access to the vast library of 
information about their condition which they COULD 
be researching. Interesting.”

– June Milligan, Certified Hypnotherapist

THE VITAMIN CONNECTION
“We have been advertising in Healthy Beginnings 
Magazine since the November 2009 Issue. We 
purchased a 2/3rds page ad and have never looked 
back. It has been one of the best advertising decisions 
and investments that I have made for my business in 
over 14 years! I chose Healthy Beginnings Magazine 
because of its targeted natural health conscious 
readership, in Northern Nevada and The Lake Tahoe 
Region. I knew that HB’s audience would be receptive to 
both our newly purchased TurboSonic X7 and our well 
stocked and hard to find unique line of supplements. 
By taking advantage of Healthy Beginnings Magazine 
advertising/article program today the TurboSonic X7 is 
paid in full and we have a new customer base. Healthy 
Beginnings Magazine has far exceeded my return on 
investment.”



Acupuncture
Air and water purifiers
Alternative / Integrative medical doctors
Books and videos 
Coaching personal and business
Chiropractors / DO’s
Colon Hydrotherapists
Co-ops / raw milk, farm-fresh eggs, grass-fed  
 beef & poultry
Counselors / Psychotherapists
Dentists
Detoxification centers
Eco-friendly and sustainable products and services
Energy efficient appliances
Energy efficient vehicles
Eye / Hearing doctors
Gluten / Dairy-free products
Grocery stores
Health food stores
Health spas / Day spas
Herbal remedies
Herbs and supplement resellers
Hiking – Biking
Homeopaths / Naturopaths physicians
Hypnotherapy
Laser hair removal and hair growth products 
Massage
Medical spas
Natural and organic foods
Natural skin care products
Nutrition Therapists
Personal Trainers / Fitness
Raw food products
Reiki / Energy work
Restaurants / Cafés / Coffee shops
Retreat centers
Solar and wind energy
Spirituality
Veterinarians and natural pet foods 
Weight reduction
Yoga – Pilates

BUSINESSES THAT SUCCEED  
WITH HEALTHY BEGINNINGS  
MAGAZINE, PRINT AND WEB

To request advertising rates and  
up-to-date circulation figures,  

call or email Dawn at 775-828-4547  
or publisher@hbmag.com 

Visit us on the web at HBmag.com
Start promoting today!

HB offers a variety of 
advertising programs 

designed to meet  
your individualized 

business goals  
without monopolizing  

your marketing budget.

HB is 24-7 Exposure that directs  
targeted buyers to you when they need  
and want your products and services.  
Print is back up dollars to on again  

off again radio and TV.


